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Client Questionaire


1. What niche are you in?

2. Why did you decide to focus on this niche?

3. Do you have a website?

4. What’s the conversion rate (the percentage of visitors that buy)?

5. How are you getting traffic, or plan to?

6. Have you tried running marketing campaigns already? 

7. If so, what did you run and what were the results?

8. Do you have a joint ventures manager?

9. How will you buy traffic? (check their Alexa rank - lower the better)

10. Are there any upsells?

11. Do you know your average customer lifetime value?

12. What is the refund rate? Carlton “aim for 7-14% otherwise you’re not selling hard enough”

13. Do you have an email list?

14. How often do you email your list?

15. Who is the leader in your market?

16. Who is your top competitor? “I wonder how much money they’re making. How would you like to be up there?”

17. What makes your product unique or special?

18. If you’re selling a supplement, what’s the special ingredient(s) to focus on?

19. Do you have any test results, testimonials or case studies to prove your product works?

20. Do you have an in-house expert we could use as the author of our ads?

21. Who is your target customer?

22. What is your customer’s biggest problem or fear that your product solves?
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